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ounded by the Architect of
the Industrial and Modern
India, Mr. Jamsetji Tata at
the end of 19th Century in
1899 to transform and uplift
the Indian Economy and show its mettle
in the field of tourism and hospitality to the
western nations, IHCL founded the Iconic
Taj Mahal Palace, Hence being noticed and
praised by the world over. With the vision
of Tata to show India, how modernization
was relevant for growth and with strong
business ethics and practices, IHCL has
since been serving its guests by letting
them experience newer realms and a
perfect blend of sheer luxury and heritage.

TAJ: THE CROWN JEWEL OF ICHL

From starting a century ago with a
single property to being South Asia's
largest hospitality group with over 200+
properties of diverse significance and
calibers. IHCL brought the essence
and warmth of Indian culture together

with world-class services and facilities.
Although IHCL offers perfectly curated
options for every stratum of the economy
including, SeleQtions, aesthetically
pleasing properties with a distinct
character for experiential travelers, the
Vivanta brand, a competitively priced yet
sophisticated upscale hotels, and Ginger
brand to serve the clients in the affordable
luxury segment.

Yet, Taj and its brand has always
been the epitome of Indian luxury and
has set every possible benchmark of
the hospitality industry ever since its
inception. With 200+ luxurious hotels in
100+ locations and 28000+ lavish rooms
and suites, Every Taj Hotel is an icon in
Indian Pop culture, the sheer brand name,
and iconic logo distinguishes it from the
contemporaries and gives a reflection
of the status it has earned over the past

century.
The company also entered into
management contracts for several

THE INDIAN HOTELS COMPANY LTD

THE LEADERS OF MODERN HOSPITALITY

With placing India on the map of the world through constructing revolutionary
and iconic hotels and thus, over 120 years of undisputed reign over the Indian
hospitality industry, The Indian Hotels Company Ltd is undeniably the
trendsetters and flag bearers of the much-coveted sector of Indian economy

properties in India which will commence
operation over the next few years. The
company ventured into new geographies
by entering into management contracts
in Mexico and British Virgin Islands for
development of high end Luxury Resorts
with 100 and 206 keys respectively.

The company also signed a management
contract for establishing a Taj Luxury
Hotel in Marrakech Morocco. It has
also signed 10 new hotels to date in the
current financial year, with three hotels
each under the Taj and Ginger brands, and
two hotels each under the SeleQtions and
Vivanta brands. Offering exquisite fine-
dining experiences, impeccable service
and hospitality and larger than life heritage
and vintage properties taken over from the
Royals and Nizams of the country to let
the guest relive the history and experience
the royal culture of the EL do Rado.

BEING A PART OF AN INDUSTRY, NOT
A BUSINESS

Following on the footsteps of Mr. Tata
to look after every part and aspect of
the company regardless of stature and
monetary relevance to the company,
hence being an Industry and not being a
business house, IHCL has actively taken
part in corporate social responsibility and
welfare of the employees and associated
agencies.

IHCL, throughits CSR activities, enables
its stakeholders and the neighborhoods
through following sustainable business
practices and optimizing the use of
resources including energy, water,
plastics, and other biodegradables.

To enable its guests to experience the
best of nature and luxury, the company
focuses on reducing carbon footprint
through methods such as afforestation,
and coral reef restoration by employing
eco-friendly indigenous materials.

The company is also among the leaders
in corporate social responsibility initiatives
including skill development, education,
and training of staff and spreading
awareness on social and economic issues.
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