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EMPOWERING DREAMS

Founded over 29 years ago, Modicare is India’s first direct-selling company,
empowering individuals to shape their financial futures. Through innovation
and a profitable business model, it has transformed millions of lives, offering
opportunities for personal and professional growth

stablished

as a part
of Modi Enterprises, a
conglomerate with a legacy
of more than 91 years,
Modicare has emerged as
one of India's fastest-growing direct-
selling brands.

Under the leadership of its Founder
and Managing Director (MD), Mr. Samir K
Modi, the organisation has enabled more
than 6 million direct sellers in India to
access a sustainable business model
with financial security.

SHAPING THE FUTURE OF DIRECT
SELLING

Being one of the fastest-growing direct-
selling firms, Modicare generates
business opportunities in addition to
transforming lives. With the promise
of azaadi, self-empowerment, and a
supportive community, the company has
established a movement that enables
people to realise their full potential.

ON AN EXPANSION SPREE

Venturing beyond conventional boundaries,
Modicare continuestoevolve withinitiatives
that reflect its commitment to innovation
and empowerment. One such initiative is
Modiway, which integrates world-class,
science-backed solutions with Llimitless
entrepreneurial opportunities. It is a
pathway to financial independence, holistic
well-being, and personal fulfilment. Having
pioneered India's direct-selling revolution
with the inception of Modicare in 1996,
Samir K. Modi now reinvents the industry
once again, inviting people to embrace ‘The
New Way'.

UNMATCHED PRODUCT EXCELLENCE
Modicare’'s success is driven by its high-
quality, innovative products. It offers a
wide variety of 460+ products in seventeen
major categories—Health & Wellness,
Skincare, Makeup, Personal Care, Heath
& Nutrition, Beauty & Kitchen Solutions,
and Food & Beverages. The products are

developed after thorough research and are
of international quality standards. What
differentiates Modicare is its focus on
quality assurance to establish consumer
confidence.

A POWERFUL BUSINESS MODEL
Modicare's direct selling model allows
individuals toearnincome without requiring
a large initial investment. The company
provides numerous income opportunities,
rewarding advisors for their efforts and
accomplishments. Additionally, Modicare
places significant emphasis on training
and development. Through online learning
resources, the company equips its direct
sellers with the skills and knowledge
needed to succeed. This focus on education
and personal growth has helped millions
of people realise their entrepreneurial
dreams and build successful businesses.

GIVING BACK TO SOCIETY

Founded in 1996, the Modicare Foundation
is dedicated to enhancing, engaging, and
empowering  vulnerable  populations,
particularly women, adolescents, youth,
and children. Their key initiatives include
Ambassadors of Change for life skills,
Khwabgah for holistic child development,
Roopantar for school infrastructure
improvement, and Hifazat for community
health. The Foundation also encourages
volunteerism.

SPECTACULAR ACHIEVEMENTS

Modicare’s success is rooted in its strong
emphasis on inclusivity, innovation, and
employee well-being. This commitment
has earned the company significant
recognition, including a 5th rank among
the Top 75 Great Mid-size Workplaces by
the Great Place to Work Institute, and
accolades such as the Best Nutrition Brand
Award and Best Nutraceutical Company
of the Year at the ABP News Healthcare
Leadership Awards. Furthermore, the
Modicare Foundation’s impactful work
in the Mission Convergence program has
been commended by the Indian President.
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