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Surpassing milestones while creating tasty and healthy food products, Oraya has emerged as

one of the best “Ready to Cook” snhacks brands in the market. Following its objective to create
internationally acclaimed food & beverage products that symbolize Taste & Health, this brand is all
set to establish its benchmark products in the competitive and flourishing market of the country

ith the increase in urbanization, more and
W more people are inclining towards easy and

fast options that will help them cope with
the fast moving metropolitan cities. As the demands
are rising, various industries are also coming to
the fore and enjoying a great profit by introducing
innovative products and services that are time saving.
The Ready-to-Cook industry also falls under this lane
and is marking its growing presence in the Indian
food and beverages market.

According to a survey, since 2010, this sector has
been growing at 32.5 percent rate in the country.
The Ready-to-Cook industry offers a convenient
alternative to the modern population who is looking
for new experiments in its eating lifestyle as well.

In the year 2015, Abhishek Bardia and his wife
Shikha Jain ventured into this market to follow their
passion for food. Both of them realized that this
particular section of the food and beverages industry
has a lot to offer. Therefore, they established Shikha
Foods India Pvt. Ltd on 28th January 2015.

THE TASTE MARKET

As a startup, this Indore based company had to go
an extra mile to carve its name among the already
established brands in the market. The company has
a tagline “Tasty Bhi Healthy Bhi” that supports its
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brand “Oraya”, whose products offer a flavorsome
delight to the customers. The company serves its
Ready-to-Cook products under this brand with an
interesting variety of snacks such as Pasta, Poha,
Vermicelli, Bikaneri Papad, Papad 3D, Papad Potato,
Papad Special Shapes among others in various shapes
and sizes. The brand also launched its institutional
packaging in April 2016.

The name of the brand itself is unique. The Greek
word for “Wow”, its products really have that wow-
factor in their taste. With an aim to create “F&B
brands in different categories”, the establishment
of the brand Oraya was very crucial as the company
knew that the segment in which it has ventured is
largely unorganized and has not seen the established
brands’ domination till now.

Hence, being a new entrant in the Ready-to-Cook
food category, the real challenge for Oraya was to
convince people that its products have supreme
quality. Entering into a market where these products
are sold in buk packaging rather than consumer
packaging posed a greater hurdle too. However, the
brand’s position helped the firm in connecting with




the masses. Recalling the early days, the co-founder
Mr. Abhishek Bardia shares that he had to convince
the distribution channel partners to associate with
him purely on the basis of the quality of his products,
without any previous success story of the promoters
or the brand.

Due to the immense efforts and high-quality
products, Oraya overcame all these obstructions and
spread its tasty magic in other geographical areas of the
country as well. Declaring Oraya’s growing presence
across the Indian Subcontinent, Mr. Abhishek Bardia
proudly affirms that he is selling his products in MP,
North East (seven states), North Bengal & Sikkim,
and Punjab & Haryana. Oraya’s estimated reach is
over 1000 A category retail counters in these regions.

THE ROAD AHEAD

This emerging brand Oraya has an ambition to become
a game changer in the market and is constantly taking
significant steps to reach that position. Made from the
finest raw materials, Oraya’s products are superior in
terms of health & nutritional aspects.

With an aim to deliver quality and tasty products to
the Indian consumers, the brand holds a respectable
position in the Ready-to-Cook food market in the
present time. Oraya faced all the adversities and won
the trust of the customers, and is now taking its name
towards greater heights. Starting in May 2015,when it
introduced four products in the market, today, Oraya
has seven products, 20 variants, and 26 SKUs.

TOUR DE FORCE

« It started by launching four
products in May 2015.

* It proudly boasts of its wide range
of products having 20 variants and
26 SKUs across various states of

India.
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QUANTUM LEAPS

* As a new entrant, Oraya has the
potential to be the game changer in
the FMCG Industry.

* Itis known for premium packaging
and supreme hygiene.
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