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TECHNOLOGY AHEAD

ounded in the year
2015, Ziox Mobiles

is part of Sun
Airvoice Pvt. Ltd.
and manufactures smart

phones with high quality and
affordable features. Ziox, at a
very young age, has grabbed
a huge consumer base and is
radically increasing its reach
across the Indian mobile
phone users.

Headquartered in New
Delhi, Ziox has  been
empowering the users with
innovative and budget-centric
mobiles from the very start,
which has been the reason for
its quick and robust expansion
in this cluttered mobile
industry. Driven by the spirit
of the government-initiated
programme, “Make in India”,
Ziox has a manufacturing
facility from very early days

of operations in New Delhi
with annual capacity of 12
million units, and has further
expansion plans of setting
up two more state-of-the-art
manufacturing facilities.

Ziox is one of the fastest-
growing mobile phone brands
in the country with innovation
and dedication to excel in the
category. Ziox is constantly
increasingits presence across
India with an extensive base
of branch offices and a deep
web of distribution network.

DEMOCRATIZING
TECHNOLOGY

Ziox aims to be the life
managers of its consumers
and make their lives simpler,
and to enable its users with
technologically superior
products that are better
than their expectations. The

brand’s mission is to provide
best of technology-based
products with affordability
and in-sync with their
consumers' needs and create
a digitally connected world.

Ziox believes in maintaining
full transparency amongst its
stakeholders and is eminently
complying with the global
standards.

The brand has expansion
plans beyond mobile phones,

and has already ventured into
Mobile Accessories and will
soon foray into white goods

and enhance consumers’
lives.
Some of its high-quality

and popular products include
StarZ Vibe, StarZ Stylo, Astra
Curve, StarZ Shine, Astra
Young Pro, StarZ Rocker,
QuiQ Aura 4G, Wave Lite,
Wave Prime-i, Thuder Power,
ZX225, Astra Titan 4G, etc.
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