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ICONIC HEALTHCARE

DR. REDDY’S

D
r. Reddy’s was 
originally launched 
in 1984 with the 
production of active 

pharmaceutical ingredients 
(APIs), and they started 
producing generic drugs 
in 1986. The company got 
recognized in the domestic 
market for the first time when 
they launched ulcer and reflux 
oesophagitis medication – 
Omez, and Norilet; at half the 
price of what was being sold 
in the market. Today, most of 
their brands monopolize the 
healthcare sector with seven 
of their brands getting listed 
in the Top-300 of the Indian 
Pharma Market. The company 
has a global outreach with a 
stronghold in countries like 
Australia, Canada, China, 

Germany, New Zealand, 
Romania, Russia, South Africa, 
Spain, UK, and the US.

Over the years, Dr. 
Reddy’s portfolio has grown 
significantly with a wide range 
of quality products across mass 
and specialty therapy space. 
There are over 200 products 
in the healthcare spectrum 
from gastroenterology, 
oncology, pain management, 
cardiovascular, dermatology, 
urology, nephrology, 
rheumatology to diabetes. 

BRINGING HEALTHCARE AT 
THE DOORSTEP
Anji Reddy, the founder of Dr. 
Reddy’s, was actively involved 
in contributing towards the 
social well-being of the people 
around him. The company has 

adopted his vision and spirit 
of giving, under which, Dr. 
Reddy’s employees across the 
world volunteer for the welfare 
activities of underprivileged 
sections of the society. Dr. 
Reddy’s Foundation for Health 
Education (DRFHE) was set 
up to focus on imparting 
hands-on training and creating 
awareness about various 
diseases. Abhilasha, Sarathi 
and Sanjeevani are some of 
the soft skills development 
programs earmarked for the 
caregiving staff. Dr. Reddy’s 
has come up with various 
disease management and 
awareness initiatives for 
doctors too, like PromOTE 
India - Cancer diagnosis 
initiative for Primary 
Health Physicians, Info-

Jini - Knowledge support 
for doctors, Crown Club 
- Knowledge upgrade for 
dentists.

COLLABORATING FOR 
BETTERMENT 
Dr. Reddy’s is constantly 
striving to improvise and 
push its own boundaries 
with seamless innovations 
like the Purple Health 
Initiative; through which it has 
developed color coded stub 
extensions, dosing matrix and 
bi-monthly dosage packs that 
are incorporated as part of its 
advanced packaging system.

ASSURING GOOD HEALTH


