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ADANI
GROUP
The Adani Group is one of India’s leading business houses with revenue of about $9.4 billion for
the financial year 2014-15. Founded in 1988, Adani has grown to become a global integrated
infrastructure player with businesses in key industry verticals - resources, logistics, and energy

A

well-known conglomerate of India, Adani
Group has its wings spread in various sectors
but its subsidiary in the power business has
proved to be one of the most successful steps that the
Group has taken. Adani Power Limited is the largest
private power producer of India having a capacity of
10,440 MW. Apart from that, it is also India’s largest
solar producer.
The company established its first power plant at
Mundra in the year 2006. Gradually, it installed its
plants in various areas such as Tiroda in Maharashtra,
Kawai in Rajasthan and Udupi in Karnataka.
The company ardently follows a mission to achieve
20000 MW by 2020. Apart from this, the Group has
also made significant inroads in various other fields
such as agriculture, logistics, and resources, etc.
INDUSTRY ESSENTIALS
The company is starting the most exciting phase of
its development so far: creating an international and
integrated infrastructure business. This has three
components: resources, logistics, and energy. Each is
successful in its own right and the growing estimates show
that the three together will account for more than 90%
of its revenues in the next decade. For resources
and logistics, half of the revenue will come from
integrated operations.
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Statistics about the economic context and growth
are important. But Adani Group risks missing the
bigger picture: “we are here for our customers’
customers”. Its mines, ports and power plants help
people to work, shop, read, and go about improving
their daily lives.
SECURING SUSTAINABILITY
Infrastructure industry per se requires huge
investments, large tracts of land, and utilises a large
amount of resources and hence has to be sustainable
in its endeavour to have long term benefits for society
and the business. Adani group understand this and has
invested and initiated in various activities that focus
on the sustainability. From the Health, Safety, and
Environment perspective, to bringing about inclusive
development in the rural and urban landscapes where
the Group has its presence through its CSR arm,
Adani Foundation, the Adani group keenly adopts
processes and technology that boost sustainability of
the group.
Organic waste converter from canteens and
residential areas makes manure out of waste,
sewage treatment plants through aerobic digestion,
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desalination plants, recycling of solid waste to prevent
increase in landfills, to recover things of any value,
thereby saving resources and energy. And what
cannot be recycled is destroyed through the waste
destruction machine at all of the sites.
As an environmentally responsible and sensitive
company, Adani have put in place several measures
to mitigate negative impact on the environment
along with several proactive and protective measures.
It undertakes mangrove preservation, terrestrial
greening in all the ports, 100% fly-ash capture and
export through world class bagging facilities in all the
power plants. The CSR arm operates in four chosen
areas of Education, Healthcare, Rural Infrastructure,
and Sustainable Livelihood to bring about progress
and prosperity in the communities we impact.
ADANI FOUNDATION
Established in 1996 as a tribute to the ideals of the
Late Shri Shantilal and Shrimati Shantaba, Adani
Foundation symbolizes the values of courage, trust,
and commitment. Making a modest beginning with
a few rural communities around the port at Mundra,
Gujarat, the Foundation has expanded its operations
over the past decade in 12 States, 21 Sites, 1,470
villages & towns across the nation with a team of
250 committed professionals who are relentlessly
working with an approach that embodies innovation,
people participation, and collaboration with the
key stakeholders.

TOUR DE FORCE
• National Energy Conservation
Award for 2011 by Bureau of Energy
Efficiency
• Most admired developer in Power
Sector Award – 2010
• Most admired developer in Power
Sector Award – 2011

QUANTUM LEAPS
• They are starting the most exciting
phase of development so far:
creating an international and
integrated infrastructure business.
• This has three components:
resources, logistics, and energy.
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